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Hi, I am Oscar, an innovative entrepreneur known for creating and driving compelling design ideas,
campaigns and messaging.

With over 22 years of experience | am a seasoned creative director, both in Traditional and Digital
medias. I've started years ago in Brazil but | had a successful transition to the North American market.

These days | work for many clients that operate globally. | have the honor to have worked for some of
the world’s most recognized brands, | come armed with both creative vision and technical expertise.

| am a proven leader you can count on.

In this PDF you will find some examples of creative design | was very fortunate to develop.
| work very well with teams as my mission is to design and push my ideas outside of the box.

For my photography work please click here.
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All designs presented in this PDF are pieces that are 100% designed by yours truly. MoyanoDesign.com (site under construction)
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Logo Design

One of the Biggest satisfactions
| get is when | have the chance
to create a logo that reflects
what my clients dreams at night.
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Once youve mined the data to meld your parscnas, thare are three additional
considerations a3 yeu work on building actionable buyer profiles:

1 weepitsimple:

With w2 mvch amaring dats at your disposal.
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An ongoing relationship

May 2022 / Present

| have the great honor of having a
current on-going relationship with
Act-On.

My role is concentrated on
Art Direction, Photography and
brand development in general.

Been part of a new and on-going
current global rebranding is quite
exciting and rewarding!

Guides

Act-On guides, brochures, internal
communications are quite fun to design
as the language we have chosen is simple,
colorful and fun to follow.

>>> CHECK THEIR LIVE GUIDES
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Step 2:
Describe Your Individual Personas

L]
Lay The Groundwork

Dot fi omers for
your products: find
PrOdUCES Bor your CuShamErs.
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Making these fun to read while building
brand loyalty is really important.
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Finding Images, the right way.

Part of our constant brand
evolution is looking for better
ways to communicate.

Been a photographer it helps
me find visual solutions that
makes the brand move forward
in the right direction!
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Your Dreams

Your Data

Scale Your
Marketing Efforts

To Engage, Nurture, and Convert
Across the Customer Lifecycle

Ready to Elevate your Brand?
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Act-On
Your Dreams

Develop and deliver
multi-channel experiences
e the right targees
at the righ time,

Prowide bettor leads data and
measurable results to create
happser sales partners.

Scale your marketing efforts to
engage, nurture, and convert
across the customer lifecycle,

Lead
Seoringand
Sepmentation

a

sephisticated
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S48 Markutlng
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Marketing
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Booths, banners, materials for
trade shows are in constant need.
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CRM

S CENDYN

How to maintain

MOMENTUM

IN THE OFF=SEASON

- -
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3 CENDYN

How to master
YOUR HOTEL'S
INSTAGRAM &

FACEBOOK STORIES'

- CENDYN

THE REVENUE

D CENDYN

RE-OPENING

TOOLKIT

A GUIDE FOR HOTELIERS

An great past relationship

Feb 2014 / April 2021

It is difficult to condense all my work
thus far performed for Cendyn in
some few pages but | have managed
to collect the some samples here.

Guides

Cendyn guides have rich content and these
can be a bit technical and very industry
specific. | design these pieces regularly and
the main goal is to make them as fun as the
great content. So | team up with them and
we carry on our design philosophy.

>>> CHECK THEIR LIVE GUIDES
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A hotelier's guide to

CCPA

{CAIFOHNA CORSUMER PRIVAGY ACT)

Guide Covers

When these covers are designed,
normally | make sure all the elements
are unique, so what to looks like ONE
GRAPHIC, is actually a combination

of many. That makes each cover unique
and exclusive for the client.

>>> CHECK THEIR LIVE GUIDES
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Infographics

> CENDYMN

Infographics are fun, make

- CENDYN' sure you download one of

them as sample.
HOTEL OPERATIONS:

10:#%& CRM
TO BOOST YOUR
BOTTOM LINE IN 2020

= CENDYN

DISCOVER

It's budget season,
and in 2020 hat
tighten expancd
satistoction.

il b kaoking to operations to
res while driving higher levels of guest

But with guest expect
maet these chiecti

jons increasing, how will operc
The secrets lie in CRM

Heve are Just & few wiys CRM can help, N ESTEol
S C 1
ongoARDING. 4

In & pasy steps

Consolidate
guest data

2

Know your
guests

Build rich guest profiles by
collecting data at every step
of the customer journey, onling
and on property, from interests o L step 3
o room preferences to social Freciing
profiles, that can be used to
better senve guests.

Take a halistic
approach

K

Track preferences
enterprise-wide 8 >>> CHECK THEIR LIVE INFOGRAPHICS

4

Personalize
the guest experience DOWLOAD HERE
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DECODE THE GUESTPRINT

YOUR GUESTS ARE UNIQUE.

Your guests are unique. Their passions, journeys and personality trait

s supersede demogrophic categories, Guests

expect sernvice bosed on subtle nuomn details, in the channels they prefer y from the ones they don't

0%, and ¢ ation offs

Each guest profile is like o ingerprint, leaving behind favori wiped away.

arthng procision. Visk CENDYN.COM
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at
rainmaker

CONNECT WITH YOUR GUESTS
OM THEIR UNIQUE JOURNEY

HOTEL CRM

REVENUE STRATEGY

HOTEL SALES SOLUTIONS
DATA-DRIVEN DIGITAL MARKETING

Miscellaneous Advertorials

Some special pieces that we
got some recognition within the
industry.
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ACHIEVE HEALTHMANAGEMENT

The premier service provider
for Remaote Physiological
Monitoring and Chronic Care
Management for Medicare

heneficiaries
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ACHIEVE HEALTHMANAGEMENT

INTRODUCING REMOTE PATIENT MONITORING

CLIENT PROSPECT
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ACHIEVE HEALTHMANAGEMENT

A new relationship

Achieve Health management it’s a
new and client with new amazing
challenges that are been able to
successfully reach.

Started with the logo and now we are
moving in depth and currently we are

designing their new website and much
more.
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Florida Atlantic University
Jan 2009 - Jan 2011

Campus Ongoings

| had the true honor to work for
the Florida Atlantic University,
during that time | was responsible
of designing their most challenging
projects.

Projects such:

Internal communications

Large signs designs

Large building wrapping designs
Websites

First Campus touch screens.
First Mobile App.

ENGINEERING
ITER SCIENCE

These designs have aged well
considering they are from over
a decade ago.
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WINNER:
2016 GD USA
American Wel

Design Award

]ARDED

Jarden Consumer Solutions

Sep 2014 - Sep 2017

Website Design - Mr. Coffee

Designing the all new website for Mr.
Coffee was quite the challenge, yet, we
managed to achieve a great result which
resulted into an increase of traffic well
beyond any expectations.

My roll was to design a more accessible
and fresh design that accommodated -at
that time- the new logo, which was itself
very strong.

| also worked in parallel with the tradi-
tional/print/packaging creative teams
incorporating my new design approaches
and solutions into their packaging.

The previous “Mr. Coffee” website was
already successful but in a very urgent
need of refresh. These designs were
executed in 2016 and their website still
carries the same values which only
demonstrates the vision utilized and the
priority he had on having a design that
could stay for a long run still fresh.

We were also honored to receive the

‘2016 GD USA - American Web Design
Award”

>> NEXT PAGE



MOYARN
\

DESIGN STUDIO

¥ FoodSaver

MORE WAYS

MORE WAYS

W FoodSaver

MORE WAYS

VACULIM SEALERS
MORE WAYS.

199 $49.75

VACULUM SEALERS
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Website Design - Food Saver

At the time | was asked to design this
website | was aware of the importance
of this project. Food Saver was their
biggest most successful brand and
anything related to a major change
was very challenging.

The entire process from the beginning
was very intriguing as | was able to dive
deep into a market that is very specific
but the brand needed a major redesign
in their Digital side.

Many of my graphical elements were
adorpted by their traditional design
department.

Reception was incredible and | was able
to make all teams involved happy and
more importantly .. the audience, not
only they loved the new design but also
embraced the brand as the response
was very positive.

>> NEXT PAGE



MOYAN
\

DESIGN STUDIO

iARDEN;

Website Design - Crock Pot

This was a beautiful experience as this
is such traditional “All American” brand
to me, dear to my heart as | always
understood the meaning of this brand,
family, community ... great food!

Their previous website was also dated and
in need of a major redesign. | was lucky to
be give the chamce to design this one from
the scratch.

The feedback and reception for this entire
new design was very heart warming and a
sucess.

DINNER TIME. ANYTIME.
TOTAL CONTROL FROM
ANYWHERE

Crock-Pot
Tood Mssaes
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Fresh + Frash + Fresh +
Versatile Professional  Blend "N' Go More>

WINMNER:
201:\ GD USA

A FRESH TAKE
ON BLENDING!

Fresh Ingred

Fresh Flavors.

| WATCH VIDED

FAMILY MATTERS

Frash + Frash +
Versatile Professional Blend 'N' Go

Versa®h Peroemance Blenders My iencld Blenciers.

W8,

D]NN!‘! PLANNING

SPEMD 0BT TIME WITH LOVED OHTS FOR IVERY MIGHT OF THEWEDX

SWEET INDULGENCES
LETTLE TREATE WITHA HEALTHY TosT
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Microsite Design
Oster Blending/Fresh Ideas

These were two Microsites designed
for Osters specific users. The brand
demanded for the designs to
incorporate their existing interface

to be applied and yet we managed

to design a fun, youthful and enticing
experiences.

We received two “American Web
Design Awards” from Graphic Design
USA, these out of 1,100+ Entries (a
record of entries in fact)

| truly feel humbled when my designs
achieve great levels of excellence.

WINMER:

2015 GD UsA
American Web
Design Award
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Oster - Miscellaneous

This was a very unique 8'x24" long print
that Oster featured in some trade shows.
We combined illustrations with footage.
It was quite the hit.

Various digital / Social media assets for Oster

>> NEXT PAGE
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Microsite Design
Oster Blending/Fresh Ideas

An internal project circa 2015.

At that time this was an incredibly
challenging design for the guys at

the traditional design teams at Jarden.

| managed to achieve such design
critearias and we moved website design
for further advancement of the brand.

Designing the dynamic images of the
fruits around the unit was to me very
important as this product MAIN
REASON to exist was the fact that it
could make juicing easier and yet still
maintain organic freshness.

| believe this project was canceled as
Jarden was been purchased by Newell
Brands. Jarden moved out of Florida
ending our incredible relatioship.

>> NEXT PAGE
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Shape the
future of travel

dMaDEUS

dMaDEUS

Let's

hape Together

dMaDEUS

Shape the

future of travel
Shape the
future of travel

 amapEus

+

Can you imagine Can yo
checking in to the moon? checking in to the moon?

dMabDEUS

dMaDEUS

Amedeus Nort America /
Global

Nov 2009 - Jan 2014

| have worked as Freelance Art
Director for Amadeus North America
for a bit over 4 years. My roles were
Art Direction and Photography.

| ' was part of the continuous design
of the old branding but due our
successful relationship | earned the
honor to be in charge of many new
design ideas and concepts after they
came with a new global design.

>> NEXT PAGE
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Amadeus Guides /
New Branding

dMaDEUs

| was in charge of the full
implementation and global
adoption of the new Amadeus
design standards for the
millennium.

dMaDEUS

Amadeus
Extreme Search

Shape the
future

This one was one of my favorite
of travel

pieces as the new approach was
very exciting and fun to develop
with their teams.

aMaDEUs

travel search? Amadeus Extreme Search

Retain

Ameact cuntarmers from b bagrring and make them
cumseres for ble. Wi Amadeus Extrame Search, ol
v RAC 10 yur webite oy paedeg VIUS um uriaus
oambiratian of search Criasia mmatching speciSt custome
raests At ki Sheem o boely 2 rebam

A new era of online travel

Save
your value propasition where
Arsaseus Extreme Searth e sae s a1 th

VMO COS1. AMASEUS SUDSS AR |
it e s g y0u ekt catie deveisgmars and maintenance e
Whsogare scbetion for arbin el (e 8 e & > . y of your ofer b
., prwerful and Lant seaseh expererce, mathing  Uning el parametens ard noes searce ceteria, Amadeus oy i by
D74 10 eFertirly e search trafi 1o L Ve Extroms Search entartly srovees e best asfars sy R S iy e Kt eyt e iy et il it A
i e Purvion of 2uoes oved & ol cartae 50 anitsons. And, uTARE, L MOUA0N 0815 g pogrs
Arsadus Exirens Search dervess vl mghts e VAL SIS TeCHve EAT Daree] K634 Tadored 00 ther o Srcyming cheeck ealfic s Vo watsit sl v
i aref i naacs aned I targeted search engee opSemirton » Provide ultra-ast respense T

camer

el smarchs fun Intarehy armsens questions lice:
At Extreme Saarth ety e-age Tie taeler > Gathes invabusble business intelligence

“Whees can | g within 4 fioed uskget et besshin process i th pra-searth ermarcrrmest. rce: o custormer searth behancr

e wser R Sected B deuearen nd SMeS, The Saie i
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Customize

Amageus Kxtreme Search can b seariesy integrated
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Always in sync with Amadeus dMdDEUS

Book Amadeus Altéa carriers and benefit from the industry’s leading community-based platform

Amadeus provides a technology platform
that serves both travel professionals and
airlines. Amadeus Altéa, our airline
passenger service solution used by

120+ airlines, provides agents access

Work faster Improve your accuracy Increase your productivity Increase your profitability

T

to the same platform, and delivers Trawvel prafessionals Travel professionals Travel professionals Travel professionals
these benefits: 79% say it's faster* 82% believe it is more 93% say working with 86% see greater value
reliable” Amadeus ts more booking with
effective* Amadeus®

© From studyicencest “System Liser Aiine - Beredts
12 Trareed Agrocsen.” Mirchet Reseuch, 3010

Altéa users

Other GDS providers

Miss out on benefit: : . : i

The Altéa advantage

1-BEB-AMADEUS (US.)
1-888-611-5554 (Canada)
salesinguiries@amadeus.com
wwwLamadeus.com

& ]in] > | ] &)

L |
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Amadeus - Infographic

A great example of the first
wave of “cool infographics”
this particular piece was
designed in 2013 and it
has aged relatively well.
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Play Along Toys

January 2008 / Januray 2009

Play Along. One of my first major
true challenges as designer.

Designing for these well known
global names was thrilling and the
memories are truly forever.
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Significant Brands

My time at Play Along Toys was
very special, these major brands
demanded a lot of back and forth
communications with the guys at
Disney and other major brands
but each of these websites,
banners, digital media designs
were a ton of fun to design!

Play Along Toys was purchased

by Jackson Pacific and they moved
to Malibu CA. At that time relocation
to me was not a proposition | was
open to.

=
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